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Retirement
planning
after a
divorce
Ending a marriage
comes
with significant
emotional
and
financial consequences. While
both of these impacts can endure,
money talk
the financial imDavid T. Mayes pact of a divorce,
particularly one
that occurs before retirement,
can last for a lifetime. When
faced with the emotional stress
of divorce, couples often focus
on expedient solutions regarding finances leading to less
than optimal outcomes when it
comes to long-term retirement
planning.
One area that divorced
spouses must understand is
how ending a marriage will
impact their Social Security
retirement benefits. Because
Social Security claiming decisions are irrevocable, divorced
individuals nearing retirement
should become intimately familiar with the rules regarding
Social Security spousal benefits
to avoid short-changing themselves when it comes to claiming this important guaranteed
retirement income stream.
These days, it is rare to find
a pre-retiree who will receive
guaranteed retirement income
from an employer-provided
pension plan. The burden of
ensuring adequate retirement
income has shifted from employers to employees as most
companies have replaced their
pension plans with 401(k)s.
While having a pension in
addition to Social Security
certainly gives retirees a better
chance of not outliving their
assets, the guaranteed income
provided by the Social Security
system does have some advantages over private pensions.
Unlike most pensions, Social
Security benefits have a builtin cost-of-living adjustment.
Social Security benefits are
automatically adjusted for increases in the Consumer Price
Index annually. In addition,
unlike private pensions, Social
Security retirement benefits
are also not fully taxable. Even
for high-income retirees, only
part (up to 85 percent) of social
security retirement income is
subject to income tax.
In general, Social Security
benefits can be claimed as early as age 62, though the amount
of your monthly income from
the system will be permanently
reduced for claiming benefits
early. If your full retirement
age is 66, claiming benefits at
age 62 will result in a permanent 25 percent reduction in
your monthly payment. Alternatively, waiting to start your
benefits until age 70 will earn
you delayed retirement credits
that increase your monthly
income by 8 percent for each
year of delay.
See Mayes, Page B10

Stonewall Kitchen
collects EPA award
YORK, Maine — Specialty food
manufacturer and retailer
Stonewall Kitchen received the
U.S. Environmental Protection
Agency Food Recovery Challenge
Achievement Award for
demonstrating its commitment
to improving sustainable food
management practices in 2010 and
2011.
“During the past few years, we
have focused on improving our
food and waste management
practices,” said Janine Somers,
director of marketing. “To date,
we have developed an internal
zero-waste and sustainability
program. We have also updated
our outbound packaging and
compost process and materials.
For example, our packing peanuts
are water-soluble, compostable or
recyclable.”
As an active participant in the
EPA’s WasteWise Program,
Stonewall Kitchen submitted its
sustainable food management
practices for consideration. By
using a combination of singlesort recycling and composting,
Stonewall Kitchen employees
dispose items into designated
containers that are sent to select
Dumpsters that recycle plastic,
metal and paper goods. Food
waste is also sorted and bagged
separately for local compost
initiatives such as fertilizer for local
landscapers and farms. For more
about WasteWise, visit www.epa.
gov/epawaste/conserve/smm/
wastewise/index.htm. For more
about Stonewall Kitchen, visit
www.stonewallkitchen.com.

Calendar
Wednesday, June 19
Hampton Beach
n BUSINESS AFTER HOURS: Hampton Area
Chamber of Commerce will hold this event
from 5 to 7 p.m. at the North Beach Bar & Grill,
931 Ocean Blvd. Parking is free in the municipal lot, or at meters for a fee. For information,
call 926-8718.

Tuesday, June 25
Portsmouth
n Seacoast Women’s Network Dinner Meeting: This event will take place
from 5:30 to 8:30 p.m. at the Sheraton Portsmouth Harborside Hotel, 250 Market St. The
topic is “Powerful PR Tips for Busy, MissionDriven Women” by Lani Voivod of Epiphanies
Inc. Guests are welcome. To register, mail
check payable to “SWN” for $30 per guest to
Seacoast Women’s Network, P.O. Box 1585,
Portsmouth, NH 03802-1585, postmarked
by Friday, June 21. A buffet dinner will be
served with a cash bar. Reservations can also
be e-mailed to Beth Moreau at beth.moreau@
comcast.net, or made at www.seacoastwomensnetwork.org. For information, call co-coordinators Janine Parsons at 750-3141 or Heather
Brountas at 606-4255.
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Before and after: Brian Cressy, owner of Green Horizon Landscaping LLC, Fireport Properties LLC and Maple
Row Builders, stands in front of the house at 244 Marcy St. in Portsmouth that he has renovated.

Building a boom
Company specializes in home renovations
By Suzanne Laurent
business@seacoastonline.com

P

ORTSMOUTH — A resurgent real estate property market has spurred
renewed interest in television
shows like HGTV’s “Love It or
List It,” “Rehab Addict” and “Flip
or Flop.”
Meet Brian Cressy, a real-life
local property wizard.
When Cressy’s crew ripped off
the metal siding on a house built
in 1790 on Marcy Street, the original wood was still intact. Cressy,
owner of Firepoint Properties LLC
and Green Horizon Landscaping LLC, purchased the property

next two weeks and ready to be
put on the market, listed by Jenn
Madden Realtors.
A resident of Hopkinton, Cressy
fell in love with the Port City when
Firepoint Properties LLC and
he was a horticulture student at the
Green Horizon Landscaping
University of New Hampshire. He
LLC
graduated in 1996 with a degree
Owner: Brian Cressy
in landscape design and started
Green Horizon Landscaping.
Phone: 848-7043
Five years ago, Cressy started
E-mail: bcressy@comcast.net
Firepoint Properties, a company
specializing in real estate acquisiWeb: www.greenhorizon.net
tions to improve and renovate them
for rental or flipping for profit. His
three months ago and the house business partner is Justice Rines, a
received a total makeover inside law and MBA student at UNH.
and out costing around $130,000.
It should be finished up in the
See Cressy, Page B9

At a glance

Abierto Networks boosts
convenience store sales
n Eliot company deploys

digital marketing system
By Michael McCord
business@seacoastonline.com

ELIOT, Maine — It may seem unlikely that cutting-edge digital marketing technology could find a home in
the North American convenience store
industry, but don’t tell that to the folks at
Abierto Networks.
The Eliot-based company is making
a big push to merge digital immediacy
and consumer buying patterns into a
profitable outcome.
Founded in 2005, Abierto Networks
specializes in digital marketing solutions and high-speed payment for the
convenience store and retail petroleum
industry. Co-founder and President
Rick Sales said his company originally
See Abierto, Page B10
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Rick Sales is president of Abierto Networks in Eliot, Maine. The company specializes in digital marketing solutions and high-speed payment for the convenience store and retail petroleum industry.
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‘Green’ diesel cars offer efficient alternative
Technology advances spur
interest among automakers
BY MARK GLOVER
Sacramento Bee

Once derided as dirty and
shunned by consumers, diesel
cars have made a comeback in
California as green machines.
While public attention has focused on ﬂashier technologies
like all-electric, hydrogen or
hybrid vehicles, registrations
for diesel cars and sport-utility
vehicles jumped 55 percent in
California from 2010 to 2012,
according to ﬁgures compiled
by auto information specialist
R.L. Polk & Co.
The national growth rate in
diesel cars and SUVs in the
same period was a more modest
24.3 percent, said a recent Diesel Technology Forum report
that contained the R.L. Polk information. In 2012, there were
84,106 diesel passenger cars
and SUVs registered in California — 10.5 percent of the total.
George Grinzewitsch Jr., of
California’s Von Housen Automotive Group, said his three
Mercedes-Benz dealerships

sold 99 new diesel vehicles
in 2012. They accounted for
7 percent of all new-vehicle
sales last year. They’re on a
similar pace this year.
“The simple reason is that
diesel cars and their technology are just incredible today
... way better than back in the
1970s and 1980s when we were
selling a lot of diesel cars,”
he said. “Today’s diesels not
only have strong performance,
they’re clean and green. And
green is good these days.”
“Clean” and “green” were
not words American motorists
associated with diesel-fueled
cars in the 1960s and 70s, when
engines rattled and exhaust
pipes emitted clearly visible
fumes and a nose-wrinkling
odor. California’s strict standards for emissions and fuels
eventually pushed dirty diesels
to the sidelines, and by 1997,
only Mercedes-Benz and Volkswagen offered diesel engine
cars in the United States.
That very same year, however, the clean makeover of diesel
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The Volkswagen Jetta TDI is among the new generation of clean diesel cars that in some cases get gas
mileage that rivals hybrid competitors.
began. Mercedes-Benz, proud
of its diesel lineage dating to the
1930s, introduced the Common
Rail Direct Injection system, or
CDI for short. The complex system uses high-pressure fuel injection and computer-controlled
electronic injectors to achieve
more precise — and therefore
cleaner — combustion.
Nine years later, at the 2006
North American International
Auto Show in Detroit, Mercedes-Benz parent Daimler

AG introduced its BlueTEC
clean diesel technology for the
Mercedes E-Class sedan. The
nucleus of the technology is
AdBlue, an injected liquid solution that reduces smog-causing
nitrogen oxide to nitrogen and
water vapor.
BlueTEC’s
introduction
dovetailed with the rollout of
the ultra low-sulfur diesel fuel
requirement in California, a
standard capable of being met
by diesel engines using green

technologies that also included
particulate ﬁlters.
Mercedes-Benz saw an opportunity. Ditto Volkswagen,
which had remained doggedly
committed to diesel.
At the 2005 Los Angeles Auto
Show, Volkswagen AG Chairman Bernd Pischetsrieder told
hundreds of journalists that
diesels would remain VW’s
emphasis despite California’s
concern over emissions. His
remarks were met with scorn

by some California-based auto
industry writers who insisted
that hydrogen fuel and gaselectric hybrid technology
were the future of environmentally friendly cars.
Three years later, at the
2008 Los Angeles Auto Show,
the 2009 Volkswagen Jetta TDI
was named Green Car of the
Year. It got an estimated 41
mpg on the highway and complied with emission standards
in all 50 states.
“That really raised the attention,” said Allen Schaeffer,
executive director of the Diesel
Technology Forum. “Advancements in clean diesel were
being recognized. That kind of
kicked things forward in California in a big way.”
Today, Mercedes-Benz and
Volkswagen offer multiple
diesel passenger-car and SUV
models. And more competitors
are trying to get a piece of the
business. Audi is making a big
diesel push this year. Other
diesel offerings are coming
from BMW, Jeep, Mazda and
Porsche. Even Chevrolet — an
icon among devotees of gasfueled, internal-combustion
engines — is heavily touting its
2014 Cruze “clean turbo diesel
sedan,” capable of 46 mpg.

ABIERTO: Small business thriving in Eliot
Continued from page B8
was focused on an entirely different aspect of the industry
when it discovered store owners were really interested in
better credit card payment options and how get consumers to
buy more in their stores.
“Most of the industry had a
very poor IT infrastructure,”
Sales said. “We found out they
weren’t interested at all in
aggregated data about (gaso-

line) tank usage and storage.
We dropped everything and
shifted our focus.”
Even that focus has evolved
from providing better and
more secure payment process
to a point of sale digital marketing platform that includes
signage and targeted mobile
coupon offers and redemption.
“What this (payment processing) product line did was
to establish us and give us a
window into the industry,”

Sales said.
By 2009, Abierto Networks
was dedicated to providing a
marketing technology suite of
products that Sales said would
seek to provide the “holy grail”
of consumer marketing for the
convenience store industry.
“For ages, owners have been
trying to get more customers
into the store and for them to
buy more higher-margin products,” he said.
And the retailers also want-

ed to quantify their return on
investment. By 2010, Abierto
(which means open in Spanish)
had a working prototype and
had moved from Exeter to its
current location in Maine.
Abierto Networks has 13
employees — a signiﬁcant
jump from only three 2 years
ago when the company got
its ﬁrst round of funding, and
Sales expects the company to
double its staff in the next ﬁve
years. In February, the company announced it had secured
$505,000 in new ﬁnancing
through company founders,
a number of Maine angel investors, the Small Enterprise
Growth Fund of Maine and the
Maine Technology Institute.
The terms of the ﬁnancing
were not disclosed, but Sales
said the funding will be used
primarily to expand the sales
and marketing organization.
As part of that effort, the
company hired Carol Hayes,
its ﬁrst business development
manager, last month and it will
have a particular emphasis on
growing its Digital Marketing
Platform product suite.
“This funding comes at a
great time,” Sales said. “Our
high-speed payment processing gateways are already in use
at over 10,000 industry sites
and the new DMP offering has
completed a number of pilot
trials and is now rolling out on
chain-wide implementations.
The support we have received
from Maine, both through publicly funded organizations and
now from private investors,
has made all this possible.”
Abierto’s timing could be
just right. Sales said the
North American convenience
store industry is large, with
more than 150,000 locations
and more than $63 billion

MAYES
Continued from page B8
Again, if your full retirement
age is 66, your beneﬁt at age 70
will be 32 percent larger than
if you claimed it at your full
retirement age, and 76 percent
more than if you claimed early
retirement at age 62. If you
think about delaying Social
Security as an investment,
it would be hard to beat this
rate of return with any type of
“safe” investment vehicle.
Divorced spouses are eligible to claim Social Security
retirement beneﬁts on their exspouse’s work record as long as
their marriage lasted at least
10 years, they have reached the
minimum age of 62 for claiming of Social Security retirement beneﬁts, and they have
not remarried. In addition, a
divorcee’s ex-spouse must be
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Rick Sales, president of Abierto Networks, stands with his team outside their building in Eliot, Maine.

AT A GLANCE
Abierto Networks

Co-founder and president: Rick Sales
Address: 11 Sanborn Lane,
Suite 3, Eliot, Maine
Phone: (888) 216-6823
E-mail: info@ab-net.us
Web: www.ab-net.us
in revenues. The industry is
also making major IT infrastructure investments and is
moving quickly to embrace
mobile marketing technology
platforms.
According to a recent technology study by “Convenience
Store News,” more than 90
percent of chains with 51 or
more stores utilize some form
of social media, and more than
half offer a mobile app to customers. Mobile app messaging
grew from 17.2 percent in 2012
to 23.4 percent so far in 2013,

eligible to claim Social Security
retirement beneﬁts in order to
claim a spousal beneﬁt. It is not
necessary that an ex-spouse
has actually ﬁled for his or
her own worker’s beneﬁt in
order to start this guaranteed
income stream. All that matters is that the ex-spouse be
eligible to start receiving Social
Security. This is true even if the
ex-spouse is deceased.
Divorcees who are eligible
for spousal beneﬁts will receive
the greater of their own worker
beneﬁt or half of their divorced
spouse’s primary insurance
amount (the amount of their
ex-spouse’s monthly beneﬁt at
full retirement age). However,
even in cases of divorce, claiming beneﬁts early, as soon as
age 62, will result in a permanent reduction in the amount
of lifetime monthly income
that can be received from the
Social Security system. Your
ex-spouse’s Social Security
beneﬁt will not be impacted by

with more than 20 percent of
all study respondents reporting plans to introduce the technology this year. Meanwhile,
60 percent of all operators currently offer a loyalty program
at their locations.
According to another retail
industry study, digital coupon
users spend 42 percent more
per year at supermarkets than
the average shopper, a $1,029
differential. This trend reﬂects
a 7 percent increase compared
to 2011, according to a new report from research ﬁrm GfK.
Sales acknowledges there
is a sizable segment of the
convenience store market of
people who are single-minded
in their purchases and will just
buy gas or that gallon of milk
on the way home from work.
However, he added, there’s a
largely untapped market that
might be persuaded to take advantage of constantly updated
deals. Sales said one eye-opening example happened last
month when a convenience
store chain in Ohio stocked
up and then almost sold out of
special offer candles around
Mother’s Day.

the fact that you are receiving
social security based on his or
her earnings record.
For long-term planning,
keep in mind that it is possible
to claim a spousal beneﬁt on an
ex-spouse’ work record, and
continue to let your own beneﬁt
grow via delayed retirement
credits. This strategy would
help maximize what is most
likely a divorced retiree’s only
source of growing, tax-advantaged income, an approach
that will be extremely valuable
later in retirement when inﬂation has its largest impact on
the purchasing power of retirement income.
David T. Mayes is a Certiﬁed Financial Planner professional and IRS Enrolled Agent
at Mackensen & Company,
Inc., a fee-only advisory ﬁrm in
Hampton. He can be reached
at 926-1775, david.mayes@
mackensen.com or by visiting
www.mackensen.com.

